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 [Captioner is  on Music Hold].  

   Hello everyone. And  good afternoon. On  behalf of Praxis, Mona the, and  the office of  violence against women, I invite  you to the third keynote address  of this year. I am  [Inaudible/Accent] and am participating  with Praxis on the call. On the  call, we  have participants from class C,  D, and E. And a  very special welcome to the  new force for change. Class E. You  are all here and welcome to all  of  you. In the past three years, we  have listened to many wonderful  speakers who are engaged in extraordinary  social change work  in different fields from academia  to activism and advocacy in various  areas of  human existence and oppression.  We have another very  expect -- exciting  speaker today. We are also going  to use the webinar format which  Liz will explain. Let me tell you  a little  bit about the keynote program. The  keynote address series  occupies a very important phase  in the curriculum  of the advocacy learning Center.  These keynotes are designed to inspire  are thinking and provide this information  about social change that  is going on around us. It allows  us to stretch our  imagination and exercise our analytical  muscles and sharpen as well  as strengthen our advocacy skills.  They are here to  motivate us into taking a very critical  look at the way we advocate. How  we can do  it better. Who can we look at for  collaboration  in our social  change world. To this keynote speaker  -- today's keynote speaker is a  very special woman. She is  a founder and director of [Inaudible/Low  Volume] I met  Dana last year and was absolutely  struck by this young woman's understanding  of community organizing  and commitment to social  justice. She is  a fearless innovator and constant  social change worker. I am  totally amazed at the way Dana uses  theater and popular meter -- media  to spark a change at the level  of youth in our  society. Dana's activist work and  artwork with young women and girls  has been  featured in New York daily,  time  out New York,  women's E-news,  South Carolina post and CNN and she has spoken as an  expert and girls issues on  ABC's 2020, Fox news, news 12  in Brooklyn. There is no end  to her a compliment. I am so glad  that this  work is getting so much attention.  I cannot wait to hear Dana talk  about  her work and talk  about the movement. Before doing  that, I  want to get to Liz to familiarize  with  the technology we are using. List,  do you want to do  that?  

 Hello everyone. I have a couple  of quick webinar tips to walk you  through to help you be familiar  with how the system  will work. If you are participating  by telephone only, feel free to  e-mail your questions or comments  to me at any point. Send  your  note to Liz at Praxis international.org.  For the rest of you participating  through the webinar  service itself, feel free to use  the chat function in this webinar  service to send your comments to  our speakers today. The phone lines  will be on mute for the  duration of the session. So we  wrote -- will be reliant on the  chat function if you have anything  to contribute to the dialogue. If  we lose that  webinar connection, just go back  to the initial link that you  joined the session with and you  should be routed right back  to the session without losing anything.  We will have the session recorded  and will be posting  it on the class page. If there is  anyone who misses a portion of it  and would like to go back and reference  this, you can do it got way. I would  like to call your attention to the  lower  left-hand box of your screen. You  will see a white rectangular box.  That is  a section for the chat. So if you  would send a quick hello to all  of us. Enter  your message and  hit, enter or the gray/white arrow  box. It will send a  message to everyone. It is nice  to see those hellos rolling and.  That is terrific. Feel free to use  that function at any point today.  My colleague will be monitoring  York comments so  you will get a response and be able  to interact with  all of our speakers today. If you  have a comment or some technology  issue that you would like to have  specifically directed to one of  the speakers today or myself, you  will see in the same checkbox in  the lower left-hand portion, there  is a tab  that says, private. Then you will  see a list of the speakers  and that private tab. Double-click  on one of those speakers and you  will be able to send  a comment particularly to that one  person. Feel free to use that function  at any point if it  is necessary. Now we would like  to hear a little bit about your  program. This is an  opportunity for you to interact  with the webinar software. About  the checkbox, in the middle of the  left-hand column of the screen,  you will see  a box that says, feedback. With  choices A through D. Another option  says, no answer. If  you  would, each of us, enter in a response  from A through D or chat in your  other response. If you would right  now so we can get a sense of who  it is that is on  the line.  

  At the same time, perhaps it  is a good  time  to introduce the ALC faculty that  is here while you  are responding to this. Let me introduce  Sandy Davidson. Sandy, do you want  to  say hello?  

  Hello and  welcome everybody. It is so nice  to be on  the call with you all.  

 And there  is death. > -- BE TH.  

 And you have heard  from Liz.  

 It looks like  according to our feedback, the majority  of our  participants today are calling in  from tool advocacy programs. But  we also have a number  of people calling in from a culture  specific or tribal government program.  That is terrific. Welcome to all  of you. We have  one more quick poll that we are  going to ask you again. If you would  please tell us how much  you know about this particular topic,  the sexualization of girls. If you  would, just log your response A  through D or if you have other options,  feel free to chat that  into the text box below.  

 Very good. The  pie chart is filling up. And  it looks like people  have a fair  bit of familiarity of today's topic  through reading and their actual  work with  teenagers. That is terrific. Thank  you everyone. At this point, I am  going to turn the  call  -- the call over to Shamika to introduce  our guests  today.  

 I talk to you a  little bit about Dana's work and  they now will be the best person  to  tell you  more about it. While she speaks  and introduces the topic and discusses  it, if  you have any particular questions  that you want to convey to her,  please feel free to use the  chat box. And I know that 1016  is monitoring the chat  box. And your questions  and thoughts will be answered. Please  share them with us. I am honored  and privileged to prevent -- present  to you  Dana.  

 Thank you. Thank you Liz and  hello to everyone all over the country.  It is exciting to talk to you today.  I wanted to start a little bit with  my personal history and how I came  to the work and my understanding  up sexualization of girls as a root  cause of violence against women  and girls. I think it would be  helpful to share my experience. First, the slide you're  looking at is my experience. This  is a teenage girl. I started this  ten years ago after  I had  been working with teenage girls  in Providence, Rhode Island and  in San Francisco. Over the last  13 years or so, I have directed  over 60 plays that are all  written by teenage girls about  the issues in their  thought for many years about the  issues  that girls are writing about. And  I noticed, what are the things girls  care about? Things they want  to share and express. I noticed,  and pretty much every part -- performance  piece, girls were writing about  their bodies. About how much they  hated their bodies or how  much they love their bodies. How  much attention or unwanted attention  their bodies were getting. They  wrote about love and pain and violence.  They wrote a lot about violence.  They wrote about surviving physical,  emotional,  sexual abuse. Inflicting violence  upon themselves through cutting  and eating disorders and self-hatred,  drug and alcohol abuse. They wrote  about feeling lost and alone and  powerless. And I produced these  place for years and  years. And I was always participating  in the creation process and then  at the end of the  performance sitting in the audience  and cheering the girls as they performed  these incredibly emotional and  powerful, but also powerless, stories.  Of the ways that they had survived  violence  in their own lives. And so after  all of these years and all of these  plays and getting to know all of  these girls, I really wanted  to do something about  it. And to think about, what are  the underlying issues that are contributing  to all of the violence against  girls? And also violence that girls  are and acting upon themselves.  And how can we change that? How  can we change the world so that  when girls right place, they are  not writing plays about all  of the horrible and violent things  that have happened to their minds  and hearts and bodies? But they  are creating more about power and  strength and beauty and love. I  noticed that the one constant stream  that was  running through these productions  that girls were doing was  this route issue of sexualization.  And recognizing  that we live in a world where girls  are constantly being portrayed in  the media and  advertising and television and movies,  everywhere you go, they are being  looked at as  sex objects. And when we spend so  much of our  time and energy and everything looking  at girls as just bodies, then they  are treated as objects. And  they begin to see themselves as  objects and other people see them  as objects and it becomes much easier  to enact violence  upon them.  

 Dana, can I ask you  a question.  

 Yes.  

  I just wanted to -- I wanted to  talk to you a  little  bit about, we do know that,  many of them  throughout history, they have difficulty 

     and have things going on in  their lives. That is historically  true. Can you talk to us a little  bit  about how it is different . Is it a new phenomenon? Is it  something old that is taking shape  in a different way? Can you give  us a bit more on that?  

 Excellent question. Of course,  teenagers are at a point in their  life where  they are physically growing. Their  bodies are changing. They are becoming  more independent and entering the  world with different roles and   responsibilities then they have  when they were children. It  is a time  of transition. What we're noticing  now that is different from ten or  15 years ago  is that absolute perpetuation of  these sexualized images of  girls that are everywhere, that  girl bodies are being sexualized  in a way that is much different  then it was in earlier generations.  And that these images are  all around us so often. And that  girls are themselves consuming them  and seeing themselves as part of  growing up into women being sexier  and finding  themselves within that process.  There has always been this transition  and it has not been so rooted in  the sexualization. There is a study  that  just came out last week, an  academic journal of sex roles, where  the researchers were looking at  6-year-old girls and found that  over 70 percent of six-year-old  girls want to be sexy. Which is  a new phenomenon. And a disturbing  trend.  

 Okay. All right,  so before we go on, let's do  one more interactive  slide here.  

 I am going to open  up that feedback box now. Let us  know what it is and what your thoughts  are around the root cause of  the sexualization of girls. Choices  A through D or feel free to chat  in an answer that you do  not see on that list. Let's pause  for a brief moment say you have  an opportunity  to put in your responses.  

 Dana, while the  feedback survey is happening, can  you repeat the statistics that you  shared?  

 Sure. In fact, I can  forward you -- it might be better  if I forward you  the link to the article. Let me  pull that up right now.  

  It would be nice to have the reference,  so please do send it to us and we  will distribute  it  to others. That sexual Journal article. Are we getting there?  

 The pie chart is still moving  around a bit. But  it seems as if the two choices that  people are logging in pertain  to girls and boys entering to  birdie at an earlier age.  entering  puberty at an earlier age.  

  Thank you for that everybody.  

 Let's continue with the  Dana's presentation.  

 All right.  

 Dana,  tell us more  about spark.  

Surere.  

 Absolutely. I am going to backtrack  a little bit and talk a little bit  about sexualization that will read  into how spark it came about. The  fight you are looking at now, I  apologize for the intensity of some  of us. These are the images we see  everywhere. If you  notice, it is highly disturbing,  the ways that everything is sexualized.  In the upper left corner, is a push-up  bra that is being marketed to  six up to 8-year-old girls from  Abercrombie and Fitch a couple years  ago. There is  an image of the woman in the  skeleton Halloween costume with  a tape measure around her waist.  And the  little red heart says, anorexia  is the name of the Halloween costume.  The others dark  bikinis for babies. The ways that  violence and sex are connected.  And some of the advertising  that you will see. Those are some  of the images and sometimes it is  hard to talk about  sexualization without actually looking  at images of  what we are talking about. So  thinking about sexualization and  how it is escalating really seriously  over the last decade or so, there  are a couple of factors about why  it is such an urgent time to think  about these issues and take action  to stop  the roller coaster that is spinning  out  of control. Technology and social  media is really making things  around us all the time. So 360 degrees  around us 24 hours a day, we  are seeing these images constantly  on our cell phones, online, on billboards.  Now is the time to  take action, to fight back.  Organizations around  the world are recognizing this and  that this is  very valuable for the communities  worldwide. Social media is making  it easier and easier for girls to  connect with each  other. And that will be directly  to the work that Spark is doing  which is what I will  talk about in a moment. This is  another study. The American psychological  Association task force on the  sexualization of girls from 2007.  It was a compilation of literally  over 200 research studies that were  all looking at sexualization and  the impact on girls. We kind  of know intuitively that sexualization  is not a good  thing. It has negative outcomes.  This is really the first time that  all of these worked together to  compile the research in one place.  And you can see here on here, these  were some of  the findings from the  APA report study. This particular  report from the American psychological  Association has been downloaded  from their website. You can all  download it  for free. It is the most popular  study that has ever been  put out by the APA. And also speaks  to how much people care about this  issue and recognized it as something  that really  needs to be dealt with. Immediately.  So that is a bit about the impact.  At the end of the APA report, they  called for -- there is a recoup  -- a quote, the call for  a grassroots communitywide effort  to raise  awareness and shift policy debates.  This is actually what makes Spark  unique. Spark was launched by a  couple of the developmental psychologist  who worked on the APA  report as the  grassroots activists response to  all of the negative outcomes that  they found in the research  study. So Spark was launched initially as a  one-day summit in the fall of 2010  at Hunter College. And that  one  day summit brought together  over 200 scholars, researchers,  activists and adults. And about  200 girls. So it was also recognized  and important to everybody from  the beginning, that girls need to  be part of the solution. That we  need to stop just protecting girls  from the problem and saying, we  will just stop the media from  doing all this. But we actually  meet girls to recognize this as  a crisis. And to empower them to  be activists and push forward and  work with us and tell  -- in are generally Shelley. So  the Spark summit  was really that first day when all  of these people came together to  strategize about what to do. And  the day was kind of a Iker  caused some of what Spark has  become. There were researchers there  who were presenting their work  about the impact of sexualization.  There were panels of activists that  talked about the work they were  doing. There were action stations  for girls that were created in collaboration  with  organizations that  work with girls. And actual actions  and projects and activities that  girls  were  doing throughout the day. For example,  there was a street  performance workshop were girls  created short performance pieces  that they then performed all  over Hunter College. In the bathrooms  and elevators and the sidewalks  outside the campus, as a way to  raise awareness about the issues  and engage in a dialogue with people  who happen to be walking  by. So that was a very  guerrilla  style  media raising awareness about critique  and liberals -- literacy. After  that one day, everybody kind  of came together and said, that  was an amazing and inspiring day.  But that was one day. What Spark  really needs  to be is a movement. There is more  to do than one day's work. How do  we vocalized all  of these people and all of the other  people around the  world to work with us. In the  fight to end sexualization. So Spark,  the movement,  was launched after the summit. And  they brought me up. I became the  Executive Director in the spring  of 2011. We have been officially  eight movement for  a little over a year. It has not  been a lot of time that it has been  extraordinary, the response and  what we have been able to accomplish  in a short amount of time, which  shows how urgent the issue is and  how many people are coming on board  with us to  work to fight it. So a little bit  of background about how we got to  what Spark is and I want to  talk about what exactly  Spark is.  

 I went to ask a couple  questions before you go on.  You are talking  about the sexualization of girls with pictures and et  cetera. If you look at this, when  you look  at the TV reality shows, those little  babies on these beauty contest things  and how they are  being dressed and paraded around,  recently, I  cannot stand to watch them. I  just changed channels  very  quickly. There is something called  -- mamas.  

 Yes.  

 It is amazing  when the  sexualization is starting. We need  to -- it  starts from babies onward. And that  conscience has  to be with the mother and other  women. What is  happening there?  

 An excellent point. You are  exactly right. It  is starting at birth a sickly. We  recognized it as  the sexualization starting the moment  a baby girl is born and everybody  starts telling her how pretty  she is. And what a little princess  she is and dresses her and cute  outfits and told her that her appearance  is the most important thing. So  we start to train parents,  people and little girls themselves  -- our culture is telling girls  that the most important thing is  what they look like, not what they  can do. So the intervention  from a young age is to really celebrate  all of the  different strengths  that girls have. Intelligence,  creativity, athleticism, friendships,  relationships, kindness, empathy,  and try to create a whole environment  around  girls as they grow up that foreground  all of the possibilities of what  their lives can become that are  not based on what they look  like. Because when we start telling  girls from birth that being pretty  is the most important thing, that  quickly translates into  being sexy by the time they  are age six or seven. They start  seeing that being sexy  is the most important thing. Some  of the things that Spark has been  doing -- can I get back to that  in a little bit?  

 Absolutely. It just came  to mind and I could not hold my  thought.  

 If we don't answer  that sufficiently, ask me again. Spark is the -- we  call ourselves interdict -- intergenerational  -- movement. The girls are the engine  of the movement and we have  a team of  30 girls. We have 30 girls activists.  Those girls are from all over  the United States and sever our  international -- several our international.  We have a girl  from Indonesia, Pakistan, Canada,  England, and all throughout the  United States. And  these girls come to us through  organizations around the country  and through social media. We partner  with over 60 organizations throughout  the United States that all work  with girls in  some capacity. We have  programs that serve girls in some  way. Our partners network is really  important. I will talk more about  some of our recent actions and  you will see why we have these  partner organizations. The partner  organizations dominate the girls  and the  girls apply and we select the girls.  Each of  the girls on our team, part of their  responsibility of being a Spark  activist is to do two actions per  month. Those actions  can take various forms. We trained  all of the girls twice a girl. They  come to New York City  and they learn about sexualization.  Maybe a critique and the  history  of critters -- feminism. , we  want them to push back and talk  about it in various forms. You can  create a video or different kinds  of actions as well. The two actions  can take the form of a  blog, so on our website, we  have an incredibly active blog.  We have published over 300  pieces. Each of the blog posts are  individual girl responses to sexualization  in some  way. We are building a mass amount  of girls talking about these issues  and how they impact them and what  they are doing about it and what  they recognize in the the world  around them. And why they want  to fight back against that. It can  also take forms  of protest, writing petitions, creating  performance pieces and performing  them locally or making videos  about them. Engaging with specific  corporations that are doing something  that the girls feel are unfair or  unjust and  figuring out an action-based response.  And what we  can do  about that. We also -- sorry.  

 I just want  to stop a little bit. You are giving  so much very important information.  Most of us instinctively know . Can we go  back a little bit and really analyze  and issue a little bit. The  sexualization we are talking about  is happening and may  have started with  the fashion  and media. But this -- the pressure  from  society on girls -- people have  always thought girls  were cute. But to get from, girls  are cute  to sexiness, wearing  thongs and bikinis on babies, I  think that is a huge step. And I  am kind  of curious as to, what took place?  What was the point is that it  went there, first of all? And it's  not just the girls. We are also  seeing boys being sexualized, right?  

  Yes.  

 And we are  working with that. So that is kind  of a two pointer question  for you.  

 There are a lot of different  theories about  why the sexualization has erupted  so much. One of the leading theories  is the pornography being so accessible  online, which is different within  this generation than ever before.  Anyone with Internet access has  access to pornography. And we are  seeing kids as young  as ten or 11 years old are either  accidentally or  intentionally engaging with Cornell  -- provider fee on the Internet.  That is already creating a highly  sexualized culture for kids and  adults  to have pornography so accessible.  We are used to seeing these images  more and more  through the accessibility. But actual  pornography that now advertising  car  paints are incorporating, teen magazines are saying that in order  to see themselves in makeup and  clothing, they need to step things  up a bit. Once somebody starts doing  it, it becomes harder and harder  for other corporations to not follow  or they look like they are being  left behind in the dust. We did  a  recent research project looking  at the history of 17 magazine and  from the 80s until today, and it  was shocking how much that one teenager  magazine, which was the largest  in  the -- country, has the -- how  the images over the last 30 years  have shifted from images in the  80s that were  not very sexualized at all but we  were looking at the prom issues.  And you look at the prom dresses  then and them now and you can barely  see  the dress. They are much smaller.  Teenagers are also being asked to  grow up a  lot faster and they want  to look older faster. Also, adults  are  being sexualized to look younger.  As we are aging  as adult women. And we  see shorter shorts and  things. That is in terms of  clothing  like sexy schoolgirl outfits. Teenagers  often watch and emulate what adults  look like.  

 And the boy question. Where  are the boys here?  

  Yes. It starts with, the boys  looking at images of girls and seeing,  if this is what girls are supposed  to look like, and then noticing  that the girls around them don't  really look like that but they are  starting to look like that. Then  they begin to expect the girls to  be more  sexualized. And we are seeing trends  of interviewing boys about their  relationships with girls and putting  a  lot of pressure on boys to have  sex in her and think about sex differently  because of the media is often saying  that girls need to be sexy all  the time which translates a very  confusing mixed message,  especially for teenagers. Over what  it means to look really sexy and  the assumption is that you are going  to be having a lot of sex and that  becomes  confusing to girls and boys. And  so boys are thinking they are supposed  to be having sex earlier then they  are or more  then they are. And then we see that  in  men's magazines as well. The whole  man  skipping phenomenon over the last  decade or so. It is really perpetuating  really unrealistic beauty standards  for men. And that is coming out  of looking at the cosmetic companies  and seeing how they can double their  bottom line by selling all  of these products to men. All of  these magazines  are filled with advertising. And  they are telling them that they  need to control their cellulite  and their wrinkles  and have six pack abs. And the  images that boys are seeing. And now  actors and athletes are sexualized.  It is impacting boys. The research  is showing that eating disorders  have skyrocketed for boys. Over  the last decade as well. The number  of boys who have eating  disorders who are starving themselves  or over exercising because they  want their bodies to look like the  ones that they think men are supposed  to have and that is incredibly dangerous.  Absolutely. It is  not just for girls anymore.  

 We have  a  question here. What is man escaping?  And all of the listeners in the  webinar, please do send  in your questions at any point in  time and I will pass it on to  --  . 

 Man scaping is  waxing body hair  for men. I see it in New York City.  They have all of these waxing services  for men and that is new in the  last five to ten years. Men are  getting their chests waxed and there  backs waxed and other private areas  waxed.  

 Oh my goodness. That must hurt  a lot.  

  Yes.  

 I know there are a  number of Indian peaty salons around  where they do the treading and that  is  where  you use a thread to pick  out hair  from the follicles as  it posts to -- icy so men  coming into thread  their eyebrows and shape them in  different ways. They look cute.  But my goodness, that is quite  a bit.  

 Absolutely. The danger is when  we  tell anybody in our society  that looking perfect and this  very  definition of perfect is a unrealistic  standard for men and women that  say that you should be hairless  and skinny and have muscles in certain  places and your hair should look  like this and your  eyes should look like this.  

  One of the participant says,  man scaping is the modern term of  the removal  of body hair by shaving. [Inaudible/Low  Volume] and  the desire  to emulate male pornography stars  by removing all body hair  particularly pubic hair  and creating so that -- slippery  and smooth contact. Okay.  

 Thank you.  

 Let  me go  to the next interactive slide. Liz,  can you take us  through this?  

 Yes. We would just like  your  comments about what it is about  how  you might want to engage around  this topic. So the  slide is called, my $0.02.  If you would, just log in  your responses A through  D. Or E if you  wish to add it in. About  how you might incorporate this,  if you are willing or able, into  the work you are  already doing.  

  While we are doing that,  Turkic C Norwood has a comment saying,  yesterday, I saw a male parent  showing his six or 7-year-old 

     -- he was very proud  to talk about it. Very interesting . Once we are through, Dana,  I will take you back to your presentation  if that is okay.  

  Yes.  

 Before you do that, let's talk  about this pie chart for anyone  who might be listening by phone  only. The pie chart is displaying  that roughly half of us  on this webinar are wondering how  we can incorporate Dana's work with  teenagers around sexualization  into the advocacy programs. But  we also have a large contingent  of people who think that there  needs to be much more work happening  with boys and men to involve  them in making these changes. And  there are just a few of  us that seem to think that  because boys benefit from sexualization,  it is going to be  really hard to change it. So that  is  what we have so far.  

 I was going to say that  we have two boys that are joining  us  as bloggers on Spark's website.  One of them has written three pieces  already and one has written one  piece. They are great to share with  boys and the organizations about  teenage boys perspectives on sexualization.  And you can  find them on our  website. Zachary and then are the  two boy bloggers. We are incorporating  boys into the movement already and  we absolutely agree that boys need  to be a part  of this as well. Also, I have some  other resources for you all about  how you can incorporate this  work in your own organization. First, be a partner  of Spark. Send me an e-mail after  the call if you are not already  a partner. We would love to  have you join our network. It doesn't  require much except sending me an  e-mail. I can make sure you get  updates about everything and that  we also help you push out work that  you are doing. I see someone is  connected with, girls  for change. They do fantastic program.  They are a partner of Spark. Girls  for change. One of the other things  that we do provide resources for  organizations that yours to what  we call, spark it in your community.  So we  have created a series of spark  it's which are interactive activities  which you can do with groups  of people within your organization.  They are like many curricula. And  they are free. They are available  on our website, on the far  right corner of our website. Under  a tab called, spark kit. We have  12 of them. I think 11 of them are  posted and we are working on  the 12th one right now. It is a  detailed interactive activity  that you can do with the young  people that you work with. It  is about challenging sexualization  and some I. And they all have some  kind of  activist with them. This is an example  of one of them that we created  in partnership with, Project girl,  which is  an organization in Madison, Wisconsin  making a collage. We also have videos  connected to be spark kids as well,  some of them have a video  you can walk -- watch what the organization.  When we did in a partnership with  the media education foundation.  We have embedded into the spark  kit four  short videos  that are fantastic. And they've  really engage teenagers in recognizing  what sexualization does -- is and  what  they can do about it. We really  recommend that as a first step with  teenagers in the organization. I  would watch the videos first to  make sure they are age appropriate  for the young people you work with.  They have intense images of  sexualization and some  of them. Sometimes seeing it, is  really valuable for teenagers. The  when things -- thing that teenagers  hate is that they are being manipulated  or lied too. Once they recognize  the ways that  media is using women's bodies, they  get  pretty to stop about it. Another 

     activity called, you have been spark,  it  is a  really fun activist project that  you can do in your neighborhood.  It is very easy  and cheap. And teenagers love it.  You create a series of post-  its. And  you go to any store or newsstand  or toy store, and look at the ways  that products are  being sexualized. And then create  a post it and write a comment and  stick it onto that products. If  you feel like, in your community,  that it would get  teenagers in trouble, you can --  you don't have to use  the post- its. We encourage people  to put the postage on it and take  a picture. Send us a picture. It  is not illegal. You are not destroying  property. It is a powerful way for  teenagers and young people to really  recognize this issue all  around them. Often, they are like,  this doesn't affect me. But when  you go to a toy store  or the mall  and you see sexualization anywhere. Even a bookstore the way the  covers of books are  marketed. It looks like adult romance  novels marketed for ten or 11 -year-olds.  That is another activity that you  can do.  

 Dana I am looking  at this. This is very powerful.  Where the girls are learning to,  not only critically  think, but also take action when  something is problematic. This is  wonderful.  

 Yes.  

  Before you go on, there are a couple  questions.  

 Yes.  

 One of them is, can you tell  us how you are able  to engage girls in Spark? Let me  go through all of them. Then you  can do one after the  other. Aside from joining Spark,  are there good ways you can recognize  for the programs  to engage girls or boys?  There is a lovely comment from Sandy  that says, great idea to get young  I -- young people to get thinking  critically about what they are being  sold.  

  Absolutely.  

 Also, how are you able to  engage girls in this movement?  

 I will have to say, we put out  a call a month ago for new girls  to join us and we got over  100 applications. And  we only had 11 slots. There is more  interest that we have the resources  to serve. Girls are coming  to us. Especially now that we have  had -- and I will talk a little  bit more about this. A  lot  of media attention has happened  for two of our recent actions. It  has gotten young people excited  about this. The way to get girls  engaged is to show them these images  and talking a little bit about the  issue of  sexualization. We are really seeing  that one of  the biggest rallying  forces [Inaudible/Static] passion  for activism, .  

 [Captioner has  no audio.  

   I want to talk through  two of our present actions which  might help you get a  little bit of a sense of what our  capacity is and what  we are capable of doing in terms  of a national conversation which  is a really big goal. We want  to get to the tipping point when  the sexualization of girls  is intolerable and  unaccepted and unprofitable. That  will only come through a massive  media and awareness. I am going  to tell you the story  of our first big action. This  was challenging Legos. It  started with one of our girls, Stephanie,  she wrote as are monthly action,  she had seen that a Lego was coming  out with a new line  for girls that she saw that was  a  deeply sexualized line. The Lego  toys were, you could build a beauty  salon or hangout in a Jacuzzi at  the beach  holding a  margarita, I think. The cupcake  Caf&#é; and with lipstick  and hairdryers. And the Lego figurines  were very different. Girls  wearing miniskirts, sandals, with  breasts. Stephanie wrote a blog  saying, this is not okay. And  why is Legos selling out girls.  It is incredibly condescending.  Assuming girls only want to play  with toys  that are enforcing beauty standards.  And so another girl worked with  her on the blog, Bailey, and tweeted  a blog at Legos  Twitter account and posted it on  the Legos Facebook  page. And Legos responded, actually.  Just like somebody from their marketing  department, nothing big. We realized  we started getting a lot of positive  feedback from that blog. It ignited  a lot of rage and people, especially  women who were remembering nostalgically  the Legos from our childhood and  seeing how much Legos, as one example  of the toy company has changed over  the last 20 years. We decided to  write a petition to Legos depending  that they rethink their marketing  strategies and  they reconsider the Legos line.  We wrote the petition through change.org  and the petition got over 50,000  signatures, because we pushed it  out through social media through  the partners network. We contacted  the press and got a lot of press  to cover this story. After we had  about 50,000 signatures on the petition,  I get a personal e-mail from the  marketing director at Legos saying  that he wanted to meet with us,  with two of the girls and me, and  sit down and talk about our request.  So we had a meeting with  the Legos act  in April where we brought the two  girls to New York  City to talk  with Legos. We did an audit of the  Legos company which was very cool  for the girls to work on. They looked  at representations of gender and  Legos that were on the market right  now. And how many female Legos there  were and how  many male Legos there were. What  the girl Legos were doing in these  kids. For example, they had a City  Hall set. And the mayor is in there.  And the  chief fire polices in there. And  there were two women and a set of  I think a 15 different figures.  And one of the females was a bride.  So they had a bride and groom at  City Hall. And the other was the  secretary to the mayor. So we called  them out on its. We said this is  not okay. We sat down with them  and  had a very effective meeting. With  three chief  executives from Legos. This was  a total testament to the social  media campaign around it and the  ways that we were raising awareness  about these issues of gender. We  also did a lot of  media around its. We were on almost  every major television network.  Including ABC, CBS, CNN,  and Fox. We were mobilizing people  to think critically about how something  as simple as toys really  has an intense negative impact.  It is a question of looking at little  girls and  how it escalates from the sexism  that we see in  toys up to sexualized images. We  did a little bit of an evolution  study going from this Lego to the  brats doll. And what a small evolution  it is to go from -- when kids  are playing with the Legos sets  at age six, seven or eight, and  then that moves into Barbie  dolls and Brett stalls. And much  more sexualized toys for kids. That  was  one of the actions. And then, the  next action, which  we launched immediately after that,  one of the girls, Julia,  which was also a 14-year-old and  she wanted to do a petition to 17  magazine  to tell them to stop photoshopping  the models. She thought it was unrealistic  images of beauty. And the teenager  magazine that was supposedly telling  girls to love yourself the way you  are  and they were photoshopping girls  faces and bodies. They were making  skin  look later. Making  breasts look bigger. Literally digitally  altering  body shapes. Julia wrote a petition.  This petition has totally taken  off. It has now over 85,000 signatures  on the position -- petition. It  led to the editor of 17 magazine.  Julia and I sat down with the editor  and talked with her about our concerns  about the sexualization in 17 and  the way they are photoshopping and  the lack of diversity in  the models. And after the meeting,  we bought the next issue  of 17, the August issue,  and the editor has created the whole  letter  from the editor about how 17 will  never Photoshop again and they made  a commitment  to diversity and  their models.  

 Let me go through some of the  questions, Dana.  

  This is fantastic. That young girls  are taking action against  these magazines. That is so popular and attuned to  teen interest.  

  Evelyn  black is asking, [Inaudible/Low  Volume] is this an expense paid  for by the  organization traveling to New York,  or by the families.  

 By the organization. The girls  get paid to do actions with  Spark. I consider them to coworkers.  Every girl gets $25 for an action.  Then we bring them  to New York. So we fundraiser --  not the international girls. We  don't have that in our  budget right now. But the girls  from the United States flight to  New York City and we put them up  for three days were girls activist  training.  

 Okay.  

 So it  is paid by the organization. Liz 

     is asking about the  local girl action in stores. You  have other ideas of what girls can  do in the  local communities?  

 Sure. I am reading  the next question as well. Access  to programming or curriculums. I  can type responses to both  of those questions together. Again,  the website has examples of projects  and activities that you can do locally  in your communities. And that is  specifically  why we created  these Spark kits so we could provide  downloadable resources for people  all over the country or globally  can access these  activities and do them locally.  Also, when we do have a big action,  we call on our partners to help  push it out as well. And in the  next slide, I will talk about a  specific action that we did  in partnership with four organizations.  It was a deeply collective effort.  

  And there was another one. Kander  is saying, that is awesome  Dana. Just getting the attention  of them -- the media is a great  step.  

 I will say, in  terms of challenging, the best way  to challenge sexualization is for  girls to feel empowered and  to see themselves as change agents.  And what we have been able to do  with the girls on our  team, even just within them, is  showing how they are noticing how  they have the power to  change. That has been absolutely  thrilling. There are stories are  inspiring other girls  around the country. They can see,  that this 14-year-old girl Julia  can write this petition and have  this kind of impact, then maybe  they can have some impact in their  community as well. We just hope  that we can change the conversation  about what girls  can do.  

  Here is another question.  Aaron is  asking,  it was mentioned that --  partner agencies mentioned how  the organization becomes a partner.  Also, is there access to programming  that local programs can use in their  own  communities?  

 The curriculum is the spark  kids that are on the website. We  developed the spark developed this  park tickets in partnership with  a local organization. So each spark  kits is spark plus another organization.  So if you have an activity that  you do in your local community that  is incredibly successful,  we would  love to work  with you making a Spark kept out  of that so we can allow more people  around the country can do that activity  in their local communities as well.  

 One more question. How  big is your girl activist board?  

  We have 30  girls -- I'm not sure. We  don't really have a board.  Thirty of them  come from five different countries.  Mostly, we have the United States.  We have two girls from Canada, one  from Indonesia, one from Pakistan,  and one from England. And that is  the international.  

Again,n, can you talk -- if  there is one more question. Can  you talk about how you were able  to get your foot in the door and  began the conversation with 17?  We are looking for tips of what  we can do to replicate.  

 Sure. I will say that would  of got us in the door unfortunately  with 17 is their fear of 85,000  people who signed a petition. And  that we were really using the media  and using the mass attention  we were able to get for this specific  petition to get 17 scared enough  to feel like they needed to sit  down with us or they were taking  a  risk. And we have replicated --  and this is an interesting story.  We were trying to replicate  its ourselves with teenager boat.  We  launched the second petition with vote demanding that they  do the same thing. I don't know  how much you  know about these two magazines.  We have not been successful with  teen Vogue is -- at all. We had  a meeting with the editor that was  very troubling. It was me and the  two teenage girls that wrote the  petition. We got a lot of media  attention for the teen vogue as  well. We did  a protest outside teen Vogue.  Literally being  outside in their backyard protesting,  I think they realized that they  needed to sit down with us. So they  invited us and for  a meeting. They were very disrespectful  to the girls. The meeting was about  four minutes long and they basically  chastised the girls and yelled at  them and told them they  did not do their homework and that  teen Vogue does not Photoshop  and they were very rude. So we  left that feeling very discouraged  but we are still pushing forward  with the Tina Vogue. You can all  sign that  petition.  

  What happens? Obviously,  these are huge corporate  -- but one of the best  ways to get their attention  is the idea  of curtailing their benefits, right?  Of the money.  

 That's right.  

 So they  know  that people are going  to boycott or not contribute to  their magazine. That is the  only thing that might work. Is that  something that you plan for or something  that you do or  ask for?  

 We are not planning a boycott  at this point. We don't feel like  that is our best strategy. We have  been  really trying to be diplomatic and  work in partnership with these  magazines. What we want is that  the magazines will recognize the  impact of unrealistic images and  a very limited idea of beauty. And  that impact  on girls. And recognize  the link  that is idealized. That the  blonde haired  girl is ideal. And recognize the  eating disorders and the depression  and negative  outcomes of girls that happened.  That is what we  are asking magazines to do. Honestly,  the boycott is a long, located economic  issue that we don't want -- we  don't want -- we want to work with  them. We don't want to make them  mad and say, we're boycotting your  magazine. We might go after the  advertisers next. That  might be our next step, to target  certain advertisers. If we  could get advertisers  to pull this and then get the girls  to stop buying  the magazine.  

 Is the  site changing?  

 Yes. That is where you can find  the Tina  Vogue petition.  

 That is where you can go to  sign the petition.  

 Yes.  

  Thank you Dana for responding  to all of the questions. We can  go to the  next one.  

 Great. This is that, keep it  real, campaign. This is an example  of a much larger campaign that we  did in partnership with the four  other organizations. And then our  whole  partners network. We worked with,  I am  that girl, misrepresentation, endangered  bodies. This was to launch a three-day  challenge, a  social media campaign targeting  all of the adult and teenager magazines  and challenging them to stop photoshopping.  This is an extension of the 17 and  that teen Vogue. And  it was really very fun and powerful  in terms of raising awareness. We  had over 4 million impressions  on Twitter during those days. We  were a global trending topic on  Twitter using, keep it real. And  encouraged literally tens of  thousands of people to tweet these  magazines a statement about the  impact of the magazine. So day one  was a Twitter action. They do was  a blocking action were people --  we were encouraging people to tell  personal stories about the impact  of these magazines on  their lives and  their  experiences. And targeting magazines  personally. And day three was using  an instant ramp where we were encouraging  people to take photographs of images  that they want to see and magazines  and what beauty means to  them and their families. And lastly,  we were working in partnership with  the billboard company in New York  City and we were going to take the  compilation of the images people  sent to us and put them on a billboard  in New York City. That promotes  the idea of keeping it real and  loving yourself no matter what  the media is telling you.  

 Have you have support from  all of the large  feminist organizations?  

 That -- foundation was one of  our earliest funders. We have worked  with them a little bit. The  Novo foundation also. And we partnered  with some of the larger feminist  organization. The women's media  Center  has been a big partner. Girls Inc.,  the  national ever. A lot of  the -- the national level.  

 Should we opened it up for questions?  

 We can  open it up for  questions.  

 Here is one thing that Beth  is asking. I think  it is a big issue. It is  very obvious that you have been  very effective in your organizing  efforts. Can you break down your  key strategies for organizing that  you have used in Spark, as  an organization?  

 Sure. We have multiple strategies,  I would say. One  of the first is raising awareness  about the issue. And making sure  that at a micro level, the girls  and women and adults in the organization  are all on the same page about what  our goals are and what we believe  the issues are and how best to  push back  and talk back. To the country and  the world.  

 Our main  strategy is raising awareness. We  want to -- the core of our mission  is to change the conversation about  the way we think about girls and  women's bodies and the sexualization  of their bodies. So a big strategy  is that we want to -- we want  people talking about these issues.  We  use social media a lot. So that  is definitely one of our key tools.  We are working with young people  and  also trying to raise awareness. Facebook and Twitter and tumbler  are huge tool for us on a  daily, if not hourly basis. We are  very  engaged in social media. Also, local  physical action. We also recognize  that movements cannot exist only  in social media. We  need to always find ways  to bring people together. So the  17 action and the  teen Vogue action, both culminated  in a physical street protests where  we gathered people together to do  something. The challenge  with  that is that we are -- most of this  happened in New York  City. We  are local not national. [Inaudible/Low  Volume] one of our  goals is to do this and  multiple cities. That it has  several local components to it.  Definitely bringing girls voices  into the  movement and really recognizing,  celebrating girls as a key part  of  our strategy for  sure. It is very intergenerational.  We work with girls and women. And  it is not  just girls or just adults.  

  Okay.  

 Dana, can I  ask you a couple more questions.  

  Absolutely.  

  Because you use  such a lot of technology  and social media in organizing,  what are  issues in terms of poverty and girls  that may not have  access to any of these -- I know  that international  it, might be even worse. What  do you  do to make sure that all girls are brought  into this.  

 That is where we really want  to work with partner organizations.  We want  to work with local organizations.  Beyond the ground working with girls  and their local communities. Girls  that don't have a  Twitter account or Internet access.  We absolutely want those girls to  be able to be a part  of this movement. And they often  connect through the local organizations,  not to a national organization.  So we would want to target the specific  organizations that are doing work  with girls. And we have that with  most of  our partner organizations working  with girls at  various  levels.  

 Another issue  that I thought was interesting to  me particularly, is the issue of  violence. I think that all of us  who are on this call today, that  is our work.  

  Yes.  

  [Inaudible/Low Volume] I know  that you made the  connection between sexualization  and violence. Against girls  and women. But what about violence  when girls do engage  with  an organization like yours. And  she may be the only one coming out  of her community or in an  international community. The violence  that might have been because she  is  engaging in something like this.  How do you provide resources or  some kind of and assistance to make  sure that that is not what is happening,  that she is protected.  

  That is an excellent point. Unfortunately,  I don't have a great response for  that. We don't have those resources  in place yet at all. The international  girls who have  come to us so far,  we have had long conversations with  them about their personal situations  and why they are coming to Spark.  They had to go through a whole application  process and  interview. So we know their situations.  We did a  really fantastic workshop a couple  months  ago with the U.S. delegations for  girls leaders internationally. I  don't know if any of  you are involved with that. It was  a group of 25 -- it  was all women. Twenty-five women  from 25 different countries who  are all working as leaders of girls  organizations and 25 different countries.  And they invited Spark to  present a workshop on the issue  of sexualization  globally with these 25 women. I  am slowly  building a network of women -- I  would call on those women that I  not trust and respect within  these local organizations. I would  want to go through a local organization  that could protect the girl. We  physically cannot be in every  country where we have girls coming  to  us. And through social media. It  can be easy for a girl to connect  with us without us having any  idea of what her local situation  is at all. That is worrisome. That  is something we are talking about  and trying to figure  out. What that means to be able  to really protect all of the  girls who want to be engaged with  this work for sure.  

  That worries  me a bit. Because  unleashing such violence might be  dangerous  for participants in this movement.  Liz has a question. In ALC, we focus  on --  I am assuming that  Liz, you want to put in  strategies for advocacy, which is  connect, understand,  analyze, strategize, implement and  adapt. How would you say these actions  apply to Spark? Or do they apply  at all?  

  These are great. Yes. I think this  is already a little bit what  I have been talking about. Connect,  for sure. As I was saying, we need  to build  internally first big -- before we  do any  kind of action or mobilization.  In protest of anything. So we're  building a movement with the girls  within our organization, connecting  them to each other. To local resources  and local organizations and making  sure that they are understanding  and analyzing the  issue  from all sides. We collaboratively  did our strategies among the girls  and the staff at Spark. And also  in partnership with different organizations  on launching specific actions or  campaigns into collaborative strategy  models. We have always adopted.  We don't do a  lot completely on our own. And then  implement the action for  sure and adapted to various communities  were constituencies that might need  to find different ways of presenting  what we are doing, the way we talk  about the teenager magazine issues.  It is different for  parents then it is  for Pete -- teachers and teenagers.  And your focus  is helpful.  

  Okay. Let me go to Angel . Angels  question. Sex is still very taboo.  People use sex to sell an item and  it causes the item to use sex to  get noticed. What have you done  in schools or on  the administrative and to stop the  shame that starts the -- the chain  that starts the taboo.  

 That is a great question. We  don't work directly  in schools. All of our  partners are nonprofit organizations  or community-based grassroots organizations.  We have been building a partnership  over the last  few months with the  national social workers Association.  The national social workers. And  they go to the schools. So we are  actually strategizing through the  social workers, not necessarily  through the  administrators of the school. I  know for my personal work, in and  out of public schools over the  last 15 years or so, there is --  and I'm sure many of  you know this also. There is extreme  resistance to anything around sex  education are talking about sex  and the public schools.  

  Yes.  

 Again, we are only about 8-year-old  as an organization. So there is  a lot that we are still figuring  out and trying to do. So our strategy  and working with young school children  is going through  social workers.  

 Angel is commenting back that  it is a major problem. Beth  was asking, you mentioned that  teenagers respond when they are  made aware of the sexualization  that is happening to them. What  is the best way  you can suggest to support the  house local organizations can start  this conversation with girls  and teenagers?  

 A great market that we have,  one of the activities on our website,  I would look at the ones  from the media education foundation.  It was created really  to start that conversation. To address  what you're saying. It has clips,  short clips from a video that Jean  Kilborn made years ago that is  still incredibly relevant that shows  the images and the manipulation  of the images. And then it has a  discussion guide -- or  several discussion questions with  teenagers. And you want to engage  in this  kind of conversation with them.  Where you watch the video  and have a conversation based on  discussion questions that  we  created.  

 Anything else  that is coming up? By the way, any  action that is coming up soon?  

  We are still involved -- 

     [Inaudible/Static]  17 magazine. Two of our girls are  talking  about the teen Vogue petition. We  are still in that teen  Vogue action. We have not -- we  are still pressuring teen Vogue.  You can help by signing the petition  and forwarding that to  people in your network. By contacting  teen Vogue directly and telling  them you signed the petition and  the girls in your organization care  about this issue and the parents  in your community care about this  issue. That is how we want to continue  putting the pressure on teen Vogue.  That is what we have going on  right now. We are also gearing up  for our girls activist training  happening in New York in August.  So that is going to be our big summer  project. And then after that  -- I can't sit here and plan ahead  with the next action will be. The  actions really come from the  girls. So we are hoping that during  the retreat and August we're going  to collectively come up with the  next action that Spark  will take on. So stay tuned. That  will  be mid-August.  

 This has been such an intriguing  discussion with you. I am sure there  will be many questions as to how  to  participate or how to connect with  Spark in  our own communities. That is wonderful.  This is so amazing, the  work that you are doing. Any last-minute  questions  or thoughts that you have? Beth  and Liz, you are on. Anything?  

  Sandy?  

Okay. .  A couple of them are  coming on.  

 Your strategy of having the  issues come from the girls, that  is a very important aspect  of the  work. The bottom-up strategy instead  of putting the strategy on  you. So this is great work. And  it is amazing and inspiring.  

 Thank you, Liz.  

 I agree with that completely.  

  Thank you.  

 Here is Dana's  and the Spark movement information.  You are on Twitter  and Facebook and I  suppose you can  follow it. You said something else  along with Twitter  and Facebook.  

Tumbler. . There is a Spark movement  on tumbler  as well.  

 Is that more of a  teenager site.  

  Yes.  

  Overact -- all right. This  is fabulous. If there are any other  questions, please send it in. Okay. Your work is so wonderful. [Inaudible/Low Volume]  we have listened to  you and your inspiring work.  Often, we  end  up not thinking about change and  we assume that they are self absorbed  and they are running around in  their loud music. This is amazing  that they are working and doing  it in their own  way. Piranha, is  writing -- Veronika, is writing, what it would have meant to my  generation of girls to have access  to  this kind of  community organizing, to have had  a voice  as a young woman. Thank  you. Sandy says, amazing organizing,  Dana. Amazing use of media. Thank  you.  

 I also want to say that this  is so interesting, how you have  combined the technology, young energy,  and organizing power is truly fascinating.  It  is teaching us a lot. Thank you  for  sharing your work with us.  

 Thank you.  

 Is there a last  word you would like to add or tell  the participants.  

  Join us. Join the movement. Like  I have been saying, Spark is only  as strong  as all of our partners. So we need  you  to continue doing the work to mobilize  the girls in your community and  engage with us and  pushed back and talk back. To know  that they do have the power to make  change. We definitely want to  spread the success stories of how  girls  are really making  change happen.  

 Many of us  will join. And incorporate your  work.  And incorporate inspiration from  your work and our work. Liz and  Beth and Sandy, do you have anything  you want to say?  

 This is  Beth. I have a few announcements.  First, Dana, I want to thank you  for taking the time to do this with  us. It is amazing. It helps to inspire  us all to do amazing work like you  have done. Thank you.  

  Thank you.  

 Just to let all of  you know, I am going to share  a few all class specific calls so  you can mark your calendar. We encourage  you to refer to your class calendar  for your class specific  calls coming up for you. To mark  your calendars for the next keynote  lecture that we will  hold on October 17. That is for  all classes to come  together on that call. The next  Definity discussion for classes  will  be held on August 2. Those are the  two important calls for all classes  to  come together to talk together.  Thank you.  

  Sandy?  

 When  I am listening to this,  I saw so many parallels to what  we are trying to do in the advocacy  learning Center. And a big part  of that is to become this powerful  force of change. Organizing people  all over the country and  building movement and creating change.  And tying in that collective  action is  so critical. To resist these messages  that we're getting as women and  young girls him him. To resist in  every possible way and took  -- to take collective action. That  is how things change. I wanted to  point out that parallel with what  we  are doing in the ALC and how  your work is absolutely parallel  with the work that we are doing  to create change. So thank you so  much  for all your hard work, commitment  to girls and young girls and thank  you for being on the  call.  

 Thank you.  

 Dana, I also want to say that  this is amazing that right from  the  beginning, you  have international components. Because  we often tend to forget  that lives are tied together. The  clothes that  young girls are wearing here, whether  they are sexualized are not -- or  not, they are being made  by very young teenagers often  in Indonesia and other  places. And the images  of that are  quite often transported over there.  And young girls are being told that  this is the way you should live.  And  if you're going to be going up --  growing up in this world like the  American girls, then you need to  be like this.  

 Yes.  

 So it is so important that you  are putting these pieces together.  And  I thank you for that. And I want  to thank everyone who has joined  us on this keynote address. Thank  you for your enthusiasm on  being here. The  next keynote address, I think Liz  has already said is scheduled on  October 17. And we will have another  speaker for you then. And the Praxis  staff members are always available  to you  for any questions and support. Stay  well and enjoy the rest of the summer.  Thank you very much for joining  us.  

 Thank you.  

  [Event Concluded].  

